
Advertising 
 
Major Course Work 
   General Education                      46                           
   Business Foundation               15 
    Business Core                               30 
 General Electives                                13 
    Advertising Concentration                  21              
       BUS 374 Prin of Advertising        3 
      475 Consumer Purchasing & Motivation          3 
      479 Advertising Plans/Campaign          3 
        CNA  301 Advertising Copywriting              3 
                  374 Public Relations          3 
                  379 Broadcast Management      3 
        OR 

453 Advanced Topics in Corporation Comm.  3 
   ITE  425 Desktop Publishing        3 
 
Total Semester Credit Hours                            125 
 
 
 

Goals & Objectives 
     The primary objective of the Advertising concentration is to provide a series of educational experiences at the 
undergraduate level as a basis for a career within the Advertising profession.  The broad range of core course offerings 
provides opportunities for individual placement in public, private, or non-profit organizations.  Furthermore, the flexibility of 
elective hours in the major allows individuals desiring a particular career area to achieve some specialization. 
 
     The Advertising program at Wayne State College strives to build professionalism in its graduates.  It not only includes 
an intensive analysis of the Advertising discipline, but also requires support educational course work in other areas of 
business and communication arts.  The concentration will provide students with (1) the necessary communication 
concepts and skills; (2) the basic knowledge and skills to design, implement, and carry out an effective advertising or 
promotional campaign; and (3) the knowledge and skills necessary to plan for an manage advertising and promotional 
changes within various business and marketing organizations.  Upon completion of the program, students will possess the 
educational background required for most entry-level Advertising positions. 
 
 
 

Job Opportunities 
Entry-level positions in agencies or departments; progress will depend on ability and experience. 
 Agency Traffic Manager 
 Assistant Account Executive (manager) 
 Assistant Media Buyer; Media Buyer 
 Assistant Media Planner; Media Planner 
 Assistant Research Executive 
 Broadcast Buyer; Broadcast Buyer Supervisor 
 Junior or Assistant Copywriter; Copywriter 
 Junior or Assistant Art Director; Art Director 
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